Clinical Quiz Sponsorship

Engage HCPs with a clinical quiz focusing on medically relevant
information for a specific therapeutic area or disease state

« Target your audience when they are [ . ]
actively learning and highly engaged

* One month 100% SOV Sponsorship

* Priced on a CPUV Clinical QUiZ:

Test Your Knowledge
« Targeted to the brand website’s HCPs

and client target list Sep 29,2016
Rx IQ: Chronic Pain Treatments

Chronic pain treatment can be challenging given the number of pharmacolegical options available to

Which of the following is FALSE regarding buprenorphing transdermal palch?

a, It is classified as a Schedule 1l agent

hayma rkEt m Ed i ca l nEtwo rk ® b, Itis a partial opioid aganist

¢. It is net indicated for as-needed analgasia




Clinical Quiz Sponsorship: Features
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Sponsorship includes: AD PLACEMENT

Clinical Quiz: Test your knowledge of pain AD
management

« Content specifically aligned with - PLACEMENT | | oLACEMENT
your brand’s objectives

Test Your Knowledge:
e Tesi your knowledge of pain
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» Promotional efforts to engage HCPs mm— T Em
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with clinical quiz —
_ How much do you know about the multifaceted aspects of chronic pain?

 HCP level data for targeted programs S e

* Opportunity to gain market insight o e s
N AD

Lt AN PLACEMENT
—= Jr\{7

3 Bimomt BO% of achx paperiencs kwer back pan af sme pond i B bvos o b ast : .
wih b ralated daabilty and mased workdayn Tha magrty of Ioeer back can can e mee [4 IQ Chronic Pain

Treatments
Chronic paim freatment can be challenging given the

number of phamacological oplions available 1o
chrsciand. Competa &;&iﬂﬁl'n!l.lr DEars wilth U chicie:

haymarketmedicalnetwork e &




Putting Clinical Quizzes to the Test

In 30 days, Clinical Quizzes perform an average of...

1,500 BRI 73%
Unique Visitors e " Viewability
750
Completions
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Clinical Quizzes expose highly engaged HCPs to your brand
messaging while they are iIn the right frame of mind
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AD PLACEMENT

Dherm Doc: A rash on the axillae that sometimes itches or

Rx IQ: Chronic Pain Treatments AD
nonoo AD PLACEMENT
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37 % of Clinical Quiz visitors are engaged for
more than 5 minutes, and 67% of vistors stay
for more than 1 minute
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